
SUBJECT BB CB ACS AD COPY MP Allowed 

TOTAL 10 7 28 36 20 24 25
ABSENT 

ALLOW 3 2 7 9 5 6

4201 9  * 7  * 10  * 16  * 10  * 6  

4202 7  * 4  * 10  * 4  10  * 6  BB - BRAND BUILDING

4203 0  4  * 0  0  20  * 3  CB - CONSUMER BEHAVIOUR

4204 3  0  4  0  20  * 3  ACS - ADVERTISING IN CONTEMPORARY SOCIETY 

4205 6  * 0  26  * 24  * 4  24  * AD - Advertising Design

4206 10  * 4  * 28  * 32  * 6  * 24  * COPY - Copywriting

4207 4  * 5  * 16  * 8  14  * 6  MP - MEDIA PLANNING AND BUYING 

4208 3  4  * 6  8  14  * 0  

4209 6  * 0  18  * 24  * 12  * 9  *

4210 3  4  * 0  8  18  * 0  

4211 0  0  0  0  18  * 6  

4212 6  * 0  20  * 16  * 8  * 18  *

4213 3  4  * 20  * 4  16  * 15  *

4214 9  * 0  6  16  * 14  * 6  

4215 0  0  4  20  * 16  * 9  *

4216 3  0  0  0  20  * 0  

4217 3  0  4  4  18  * 0  

4218 3  0  16  * 8  16  * 6  

4219 0  0  8  * 0  16  * 6  

4220 10  * 0  10  * 24  * 4  24  *

4221 10  * 7  * 24  * 24  * 2  24  *

4222 0  7  * 8  * 0  16  * 3  

4223 3  0  2  4  18  * 0  

4224 3  0  6  8  12  * 0  

4225 10  * 7  * 24  * 24  * 6  * 12  *

4226 0  0  10  * 8  16  * 6  

4227 6  * 2  18  * 20  * 14  * 6  

4228 7  * 4  * 26  * 16  * 4  12  *

4229 1  0  8  * 0  20  * 0  

4230 6  * 4  * 16  * 20  * 12  * 6  

4231 7  * 4  * 16  * 24  * 10  * 3  

4232 0  0  6  4  14  * 3  

4233 3  4  * 6  12  * 14  * 9  *

4234 1  0  24  * 24  * 8  * 6  

4235 7  * 3  * 14  * 8  12  * 3  

4236 3  4  * 8  * 8  10  * 3  

4237 0  0  8  * 12  * 12  * 6  

4238 0  0  0  0  20  * 3  

4239 1  0  12  * 20  * 14  * 12  *

4240 3  0  4  4  16  * 0  

4241 0  4  * 12  * 12  * 16  * 6  
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4242 3  4  * 14  * 20  * 10  * 9  *

4243 3  4  * 6  8  16  * 12  *

4244 10  * 4  * 26  * 24  * 8  * 18  *

4245 3  0  10  * 8  18  * 2  

4246 6  * 3  * 16  * 20  * 8  * 15  *

4247 10  * 7  * 20  * 28  * 10  * 12  *

4248 10  * 4  * 22  * 20  * 10  * 9  *

4249 4  * 7  * 18  * 20  * 6  * 12  *

4250 0  0  6  12  * 16  * 0  

4251 7  * 0  18  * 20  * 6  * 15  *

4252 7  * 0  12  * 4  14  * 6  



ACS - ADVERTISING IN CONTEMPORARY SOCIETY 


